Correspondents are well aware that this job comes with the danger that they might become close to a political source. But what a journalist finds out from sources is not necessarily what they claim to be the truth. In essence, there is another element constituting journalism culture: the evaluative level of journalism culture, which provides the justification of social relations and a rationale for why the source is quoted in the news. At the evaluative level, journalists justify their news decisions based on their professional worldviews and epistemologies.
The previous empirical findings based on the cognitive and performative levels revealed that correspondents' perception of politicians sharing a similar background can influence how they frame sources in news stories. The results show that perceptions are more likely to influence the way sources are covered in news if correspondents have more autonomy. Professional autonomy is conceptualized as institutionalized cultural capital (i.e., disseminator role) and as social capital (i.e., one's own experiences with sources influencing the news outcome). In both cases, professional autonomy significantly predicts news outcomes by the social position that journalists hold in the journalism field.
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In a way, this process leads to a homogenization of field positions and social positions of journalists and source expression in news. As well, correspondents on the autonomous side may set the agenda more than the ones on the heteronomous side. It is clear that these findings relate to social relations in the field and to how they affect news content. But-and this is a major limitation of field theory and the findings based solely on the survey-one does not want to reduce knowledge practices of journalists to be just a reflection of their social positions and their perception of similarity. Even though perceptions matter, they cannot explain everything. The field of journalism is a field of power in which social relations constitute one relation that is structuring knowledge practices. On the other hand, journalists' profession is based on its evaluative element-its truth telling most importantly (Kovach and Rosenstiel, 2001)-and thus, the justification of truth may well be reflected in how journalists respond to their social positions as news-structuring elements. Journalists justify their relationship with sources, for example, with whom they have to interact to provide a democratic function and inform the public about what is going on. If journalists have to "reveal as much as possible about (their) sources and methods" (Kovach and Rosenstiel, 2001, p. 92) , then they have to participate in a social interaction with sources.
However, the information obtained must then be turned into news by justifying their truth claim. This is important because trust in news media depends on a professional and institutionalized form of presenting the truth. As watchdogs for the public, journalists are not supposed to report the news only based on their own relationships with sources, but audiences trust media because of their selectivity of facts, accuracy of depictions, and journalists' assessments (e.g., Kohring and Matthes, 2007) , for which relationship with sources can provide a rich advantage but which are not the only criterion from which journalists abstract truth from knowledge. What a journalist knows from sources is not necessarily what they claim to be the truth. For example, the media provide an empirical justification with a sound bite or a quote to provide an epistemic relation from knowledge to truth, as evidenced in the Los Angeles Times: "Obama also used his speech to indirectly attack Romney's suggestion that veterans be offered vouchers to pay for private healthcare" (Memoli and Hennessey, 2012) . In addition to their assessment, the LA Times quoted President Barack Obama: "I will not allow VA healthcare to be turned into a voucher system, subject to the whims of the insurance market," he said. "You don't
